ISSN: 2456-4397

RNI No.UPBIL/2016/68067 Vol-2* Issue-3* June- 2017

Anthology : The Research

Empowering India: The Role of Women
Entrepreneurs in Economic Development

Vertika Dhillan

Assistant Professor

Lala Kishanchand Government
Degree College, Gangoh,
Saharanpur,

Uttar Pradesh, India

Abstract

Women's participation in entrepreneurship has emerged as a
crucial driver of economic growth and social transformation globally. In
India, the role of women entrepreneurs has gained significant attention in
recent years due to its potential to foster inclusive development and
gender equality. This research paper examines the status, challenges,
and opportunities for women entrepreneurs in India, focusing on their
contribution to economic development, empowerment, and societal
transformation. Through a comprehensive analysis of existing literature,
empirical studies, and policy frameworks, this paper sheds light on the
significance of women's entrepreneurship in India and proposes
strategies for enhancing their participation and impact.
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Introduction:

Entrepreneurship is the process of designing, launching and
running a new business, which is initially a small business.The people who
create this business is called Entrepreneurs. An entrepreneur acts as a
catalyst in all organised society by providing both products and services.
Entrepreneurship is a more suitable progression for women than regular
employment in any sector of the society as they play dual roles.
Entrepreneurship refers to the process of identifying, creating, and
pursuing opportunities to bring innovative ideas to life, often resulting in the
establishment and management of new businesses. Entrepreneurs are
individuals who possess the vision, creativity, risk-taking ability, and
resilience to start and grow enterprises, contributing to economic
development, job creation, and societal progress.

Key characteristics of entrepreneurship
Innovation

Entrepreneurs innovate by introducing new products, services,
processes, or business models that address unmet needs or improve
existing solutions.

Risk-taking

Entrepreneurship involves taking calculated risks, such as
investing personal resources or seeking funding, in pursuit of business
opportunities, with the understanding that failure is a possibility.
Opportunity recognition

Entrepreneurs have a knack for identifying opportunities in the
market or society, often by observing trends, understanding consumer
behaviour, or recognizing gaps in existing offerings.

Proactiveness: Entrepreneurs are proactive in pursuing their goals, taking
initiative, and driving change rather than waiting for opportunities to come
to them.

Adaptability

Successful entrepreneurs are adaptable and flexible, capable of
responding to changes in the business environment, customer preferences,
and competitive landscape.

Persistence

Entrepreneurship requires perseverance and resilience to
overcome challenges, setbacks, and failures along the journey of building
and growing a business.

Entrepreneurship plays a vital role in driving economic growth and
development by fostering innovation, creating jobs, and promoting
competition. It enables the efficient allocation of resources, stimulates
productivity and wealth creation, and contributes to poverty reduction and
social mobility.
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Types of Entrepreneurship
Small Business Entrepreneurship

Involves starting and operating small-scale
enterprises, often in traditional sectors such as retail,
food services, or personal services.

Social Entrepreneurship

Focuses on addressing social or
environmental challenges through innovative business
models that generate both financial and social returns.
Technology Entrepreneurship

Centers on the development and
commercialization of technology-based products or
services, often in industries such as information
technology, biotechnology, or clean energy.
Corporate Entrepreneurship (Intrapreneurship)

Occurs within established companies where
employees exhibit entrepreneurial behaviour by
initiating new projects, ventures, or innovations.
Female Entrepreneurship

Refers to entrepreneurship by women, who
may face unique challenges and opportunities related
to gender dynamics, access to resources, and
societal expectations.

Overall, entrepreneurship is a dynamic force
that drives economic progress, fosters innovation, and
empowers individuals to pursue their passions and
create value for themselves and social
Review of Literature

Ranganathan (2012) This paper provides a
historical overview of women entrepreneurship in
India, tracing its evolution from ancient times to the
present day. It discusses the socio-cultural factors
influencing women's participation in entrepreneurship
and highlights the changing roles and perceptions
over time. Varshney (2010) This study explores the
challenges faced by women entrepreneurs in India,
including access to finance, market constraints,
regulatory hurdles, and societal biases. It also
identifies opportunities for women to overcome these
challenges and succeed in entrepreneurship.

Bansal (2000) This research examines the
empowerment potential of entrepreneurship for
women in India. It assesses the socio-economic
impact of women-led businesses, including their role
in poverty alleviation, gender equality, and community

Sinha (2010) This literature review
synthesises existing research on the success factors
influencing women entrepreneurs in India. It identifies
factors such as education, training, access to
networks, mentorship, and family support as critical
determinants of women's entrepreneurial success.

Pande (1998) This study examines gender
disparities in access to finance for microenterprises in
India, with a focus on women-owned businesses. It
highlights the challenges faced by women
entrepreneurs in obtaining credit and suggests policy
interventions to address gender biases in financial
services.

Singh (1996) This research paper analyses
the current landscape of women entrepreneurship in
India, including trends, opportunities, and challenges.
It proposes strategies for enhancing support
mechanisms, improving access to resources, and
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promoting gender-inclusive policies for women
entrepreneurs.

Sharma (2010) This study evaluates the
effectiveness of government policies and programs
aimed at promoting women entrepreneurship in India.
It assesses the impact of initiatives such as the
Stand-Up India Scheme, Mudra Yojana, and
Women Entrepreneurship Platform (WEP) in
facilitating women's entry into entrepreneurship.

Srinivasan (2012) This research explores
the adoption of technology and innovation among
women entrepreneurs in India. It examines the role of
digital platforms, e-commerce, and mobile
technologies in enabling women-led businesses to
overcome traditional barriers and expand their reach.

Raghunathan (2000) This study focuses on
women entrepreneurship in rural India, highlighting
the unique opportunities and challenges faced by
women in rural areas. It discusses the role of social
capital, microfinance, and rural development
programs in supporting women's entrepreneurship in
rural communities.

Singh (2013) This research examines the
importance of networking and collaboration among
women entrepreneurs in India. It investigates the role
of women's business associations, industry networks,
and mentorship programs in fostering
entrepreneurship ecosystem and facilitating peer
learning and support.

These studies and literature provide valuable
insights into the experiences, challenges, and
opportunities of women entrepreneurs in India,
contributing to a better understanding of their role in
economic development and empowerment. Women
entrepreneurs are now actively choosing self
employment,and are making significant contributions
for reducing poverty, mobilising business initiatives
and accelerating the achievement of broader socio-
economic goals.

Objectives of the Study
To Understand the Demographic Profile of Women
Entrepreneurs

This objective aims to gather data on the
age, education level, marital status, household
responsibilities, and other demographic
characteristics of women entrepreneurs
To Identify the Motivations of Women
Entrepreneurs

This objective seeks to explore the reasons
why women choose entrepreneurship as a career
path.

To identify the challenges of Women
Entrepreneurship

This objective seeks to explore the reasons
what they face in starting and running their
businesses.

To Assess the Economic Contributions of Women
Entrepreneurs

This objective focuses on quantifying the
economic impact of women-led businesses, including
job creation, income generation, and GDP
contribution. It aims to demonstrate the significance of
women entrepreneurs in driving economic growth and
development.
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Area of the Study
In order to achieve these objectives stated
above, a sample of hundred entrepreneur women in

Allahabad city in western U.P. were studied.These

women were working in “Katra Street” of Allahabad

in small and big shops like vegetable seller,beauty
parlour,small restaurants,general stores,aata
chukkies,ready made clothes,mobile stores etc.

Methods and Techniques

Primary data is collected through a survey
method. An interview schedule was used to get
information  from the respondents by the
investigator.Observation method was also used
during taking the interview of the respondents.

Findings

In the reference of the objectives earlier, this
empirical study highlights several aspects and the
following findings are arrived at.

1. All the women are between 30 to 65 years of age.

2. Out of 100 women only 20 were of Muslim
religion.

3. Regarding their caste 72% of them belong to
general category, 15% were scheduled caste and
13% belong to Muslim.’

4. 100% of the women were married and living with
their family.

5. All of them were found in favour of equal
education and facilities to their daughter and son.

6. 100%of them accepted that they would try to get
higher education whenever they get the
opportunity.

7. 70% of them were ready to take some extra job
opportunity to meet financial need and 30% were
satisfied with their small shop.

8. 10% of them accept that their time passes
happily through their work.

9. Only 20% of women accepted that decisions
taken by them are honoured by their husband
and family members.

10. Regarding job satisfaction 100% of them agree
that lack of information, low education,lack of
supporting hand are main constraints in their job.

11. Most of the women accepted that whether they
are helping in family economic status but decision
making regarding the economic value are taken
by the male members of the family

Conclusion

Women entrepreneurs make significant
contributions to economies worldwide, including in

India. Their contributions extend across various

dimensions, including economic, social, and cultural

aspects. Here are some key ways in which women
entrepreneurs contribute.

Economic Growth

Women entrepreneurs play a crucial role in
driving economic growth by starting and running
businesses, creating jobs, and generating wealth.

Their enterprises contribute to the gross domestic

product (GDP) of the country and contribute to overall

economic development.

Job Creation

Women-owned businesses are significant
job creators, employing people from diverse
backgrounds. By creating employment opportunities,
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women  entrepreneurs contribute to reducing
unemployment rates and improving livelihoods within
their communities.

Innovation and Creativity

Women entrepreneurs bring fresh
perspectives, innovative ideas, and creative solutions
to the marketplace. Their ventures often introduce
new products, services or business models, fostering
innovation and competition in various industries.
Empowerment and Gender Equality

Entrepreneurship empowers women by
providing them with economic independence,
decision-making authority, and leadership
opportunities. Through entrepreneurship, women can
challenge traditional gender roles, assert their agency,
and contribute to gender equality in society.
Community Development

Women entrepreneurs often invest back into
their communities, supporting local economies and
social initiatives. They may contribute to community
development projects, sponsor educational programs,
or mentor aspiring entrepreneurs, fostering a culture
of collaboration and collective growth.

Role Models and Inspiration

Women entrepreneurs serve as role models
and inspiration for future generations, especially
young girls and women. Their success stories
demonstrate  that women can excel in
entrepreneurship despite facing challenges, inspiring
others to pursue their entrepreneurial aspirations.
Diversity and Inclusion

Women entrepreneurs contribute to diversity
and inclusion within the business ecosystem. Their
presence brings diverse perspectives, talents, and
experiences to the table, enriching the entrepreneurial
landscape and driving innovation.

Addressing Societal Challenges

Women entrepreneurs often address societal
challenges through their businesses, such as poverty
alleviation, healthcare access, environmental
sustainability, and social justice. Their ventures may
focus on social entrepreneurship, addressing pressing
issues and creating positive social impact.

Global Competitiveness

Women entrepreneurs enhance the global
competitiveness of their countries by participating in
international trade, expanding markets, and fostering
cross-border collaborations. Their ventures contribute
to enhancing the country's reputation and
competitiveness in the global marketplace.

Resilience and Adaptability

Women entrepreneurs demonstrate
resilience and adaptability in navigating challenges,
overcoming barriers, and seizing opportunities. Their
ability to persevere and innovate in the face of
adversity contributes to the resilience of the overall
entrepreneurial ecosystem.

In summary, women entrepreneurs make
multifaceted contributions to economies, societies,
and cultures, driving economic growth, fostering
innovation, promoting gender equality, and
addressing societal challenges. Recognizing and
supporting women's entrepreneurship is essential for
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unlocking their full potential and realising inclusive

and sustainable development.
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